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Abstract. Fost Moving Comunmer Goods (FMCUGs) comtitute @ major part of consumer’s budyget in all
cowntries. India Is no exception to this. The Buying Behaviow of comsumer plays an important role in
marketmg of Faur Moving Conswmer Goods. Keeping m view the frame of referencer the presen paper 1h an
athenpt 1o stk the faciors affecting the Comumer Buytng Behaviowr towards selected Personal Care
Products. Because. of these foctors. the FMOG market i India i3 expected 10 grow from TSS30 billion i 2011
20 USS74 bullion i 2018 Hence. the buying behaviour of consumer hax dbecome a good fopic for discuzsion.
For this study the primary data has collectod from 130 respomdemts of Krishna District with structured
questiomnatres. The secondary data has been collected from variows Jowrnals Books drticles and Wedsites. In
this regards  Qualtyy . TVand Brand loyally ave the powerfid faciors 1o mfluence the consumer buying
behaviour. Teievision 11 the most powerful tool for spreading the information of brands to the conzwmers
Keywords: Personal Care Products. FMUG, Consumer Buying 8chaviowr, Television, Consumers
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L. INTRODUCTION TO CONCEPTUAL FRAME WORK

Coasumer is the person who comsumes the goods & services of the product. The purpose of marketing
15 to mwet and satisfy targeted Consumer peeds and wants. The modem marketing concept maloes customers the
centre stage of organisation efforts. The foows, within the marketing concepts, is to reach target and largest
customess séts ball rolling for analysing each of the conditions of the target market . Coasumer bebaviow can
be defined as the decision malung process and physical actvity lavolved s aoquiring, evaluating wsing and
dispozing of goods and services. This definition clearly brings ont it is not just the buying of goods or services
that receives atteation la consumer behaviour, but the process starts much before the goods have been acquired
of bought. The study Consmmner Buying Behaviour is the study of bow isdividuals make decisions to spead their
avadable resources (time, , money) on consnmption related item. It incldes the study of what they buy it, where
they buy it, how they buy it and how frequently they use it It is important to know how commimer reacts
sowards differeat products. Buying behuviour involves a complicated series of stimulus and respoase

Fast Moving Consamer Goods (FMCG) are popuilarly known a3 Constimer Packaged Goods. Items
this category include all consumables. people buy st regulsr intervals. The most common Personal Care
Products are Shampoog Hais oil. Bathing soaps, Toothpaste, Cosmetics eic. These ilems are mwant for daily of
frequent comsvmption’

Top 10 Companies of FMCG sector in India according 10 their Revennes and Incomes
Todian Tobacco Company (ITC)
Hindustan Unilever Lad. (HUL)
Brimagin Industries Lid

Nestle ludia

Dabur lodia Lid

Manco Lid.

Patanjali Ayurved

Godrej Copsumer Products Lid (GCPL)
GlaxoSmithl ine

10, Colgste-Palmolive Ltd

(Source: Wikipedia)
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WORK ENVIRONMENT EFFECT ON THE EMPLOYEE
PRODUCTIVITY IN AP TRANSCO - A STUDY

Dr. B. VEERA RAJU Assistant Professor, Government Degree College, Nuziveedu,
Krishna District, A.P. 521201

ABSTRACT

Human resource management is giving top priority for the employees, as the success of any
organization dependents on its employees. The present study focused on the working
environment impact on the employee productivity. The study has considered the AP Transco
as a sample organization. The study has bifurcated the working environment in two segments
Le., Physical and Social environment. The study measured the relationship of working
environment parameters — Physical and Social environment factors are having the moderately
significant relationship with the employee productivity. The study examined the impact of
work environment factors with the structural equation model and the result states that both
the Physical and Social are having the impact on the AP Transco employee productivity. This
paper is useful to the AP Transco management, HR executives, research scholar and
academicians.

Keywords: AP Transco, Drinking Water, Hygiene, Environment, Employee productivity,
Physical, Social factors.

INTRODUCTION

The working environment plays an important role in the productivity of employees. The
working environment has an immense impact on either the negative results or the positive
results of the productivity of employees. International organizations are discussing the rights
of employees worldwide. Most people spend 50% of their lives indoors, affecting their
mental health, behaviour, capacity and productivity. Better performance and productivity are
expected to result in a better working environment. Better physical office conditions can
eventually improve the productivity of workers. Various researchers has shown that the loss
of productivity of workers has been affected by factors such as frustration, turmoil in the
workplace and the physical environment.

In the 1990s, due to changes in the various factors, including the social environment, IT and
flexible organizational methods of working processes, the working environment has changed.
The desire to work and the results of its productivity must be increased if employees are
physically and emotionally fit. In addition, a healthy working atmosphere tends to minimize
the number of workers missing and improve the productivity of employees, which can
increase the efficiency of the workplace.

In 2007, as stated by the Economic and Social Council, global economic growth increasingly
fails to create new and better opportunities that could contribute to poverty reduction. While
economic growth is strong and sustained in many developing countries, unemployment is
rsing, a large part of the workforce is working below the poverty level of wages, and the
majority of non-farm jobs are in the informal economy. It is odd that, in recent years . the
emphasis has shifted from a particular interest in economic development to an increased
concern for improving the quality of work. The productivity of employees also depends on
how ready and open employees are to perform their work themselves. He also said that by
keeping workers available and ready to do their job, this would also improve the morale of
employees, which contributes to profitability.

Employers must be aware of the work performed by workers in order to achieve the purpose
or objective of the company. Employers can monitor and assist their workers in increasing
their productivity by performing work or operating on a scheduled basis. In addition, a
compensation scheme based on the efficiency of workers will be put in place. This

Volume-54, No.2 (III) 2020 35
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PROBLEMS OF PRAWN CULTIVATED FARMERS IN ANDRAPRADESH
A CASE STUDY OF GUDIVADA MANDAL KRISHNA (DT).AP

Dr.B.Veerraju
Lecturer in Commerce

Govt Degree College
Tiruvuru. Krishna District.
Andhra Pradesh

Abstract

India is endowed with a long coastline and hence offers scope for
exploitation of marine wealth. Till a few years back, Fisherman in India
were involving themselves in traditional marine fishing. In the seventies
fisherman stated concentrating on catching prawns more commonly
known as ‘shrimps’ due to high profitable return on the same on account
of their export value. Shrimps farming in its earliest form began
centuries ago in Asia, Where wild shrimp fry migrated into tidal
impoundments intended primarily for milk fish, mullet and other
coastalfish. The present trends indicate that the sector is set to revival,
but the future prospectus of shrimp farming will also depend on the
sustenance of while leg shrimps Litopenaeus vannamei that was
introduced recently in India. Although it provided a hope and opportunity
for sustainable shrimps farming, some diseases are already reported. The
main problems and constraints expressed by the farmers are discussed d
to the severity in the farming practices in shrimp culture. Availability of
health and disease free seed is a major problem for them.

Key Words: Marine Fish, Prawns, Shrimps, Farming, Coastal Fish,
Diseases, Litopenacus vannamei and Farmers.

Introduction: Shrimp forming - earliest form began centuries ago in Asia. where
wild shrimp fry migrated into tidal impoundments intended primarily for milk fish,
mullet and other coastal finfish. This result in incidental crops of 100-200

kg/ha/year of shrimp with no additional input aside from trapping/ harvesting.

Volume X, Issue VIL JULY 2021 Page No : 637
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HANDLOOM WEAVERS MARKETING PRACTICES IN
ELURU DISTRICT. ANDHRA PRADESH

Dr.B.VEERRAJU
Lecturers in Commerce
GOVT DEREE COLLEGE
TIRUVURU

NTR DISTRICT
ANDHRA PRADESH

or B SERRAL

Abstract: The handloom sector in India is the largest sector next to agriculture. The handloom
sector in India today presents many sided and complex problems which are more complicated in
view of its Socio-Economic Importance. It is the biggest cottage industry in India and there are
about 49 lakhs of looms and a population of 40 millions depends on this industry. Prior to the
invention of power loom, it was the handloom which was supplying entire cloth needs of the
population on earth, with the development of science and technology and new methods of
production. Handloom weaving gave to power weaving as surviving only in a few countries, of
which India is the most important and predominant one. The main reason for the existing of
handloom in India is the socio-economic condition of our country and the Industry's high
employment potential.

Key words: Handloom weavers, Marketing Practices, Economic problems, Production and
Marketing problems, Eluru District, AP

Introduction:

The hand loom textiles constitute a timeless facet of the rich cultural heritage of India. As an
economic activity the handloom sector occupies a place next only to agriculture in providing
living hood to the people. The element of art and craft present in Indian handlooms makes it a

potential sector for the upper segments of the market both domestic as well as global.

However the sector is good with no.of problems such as obsolete technologies, unorganized

production system, low productivity, and insufficient working capital, conventional product
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Madhya Bharti (W83 Y1) UGC Care Group I Journal
ISSN: 0974-0066 Vol-83 No. 1, January — June: 2023
DIGITAL MARKETING'S IMPACT ON MSMES' SALES AND BUSINESS
SUSTAINABILITY

Dr. B. Veerraju, Assistant Professor, Government Degree College, Tiruvuru, NTR District, Andhra
Pradesh

Abstract

The purpose of this study is to look into how different aspects of digital marketing affect both sales
success and the viability of an enterprise. For data analysis in this work, structural equation modeling
is used along with quantitative approaches. employing convenience sampling strategies to choose
samples. Online questionnaires were distributed to 142 MSMEs in the Hyderabad region, and the
returned questionnaires were examined. Data research demonstrates that the impact of digital
marketing on sales performance and company sustainability was favourable and significant. Digital
marketing can be carried out through a wide variety of platforms, including social media, the web,
and search engine optimization (SEO). The results show that social media is one of the digital
platforms that MSMEs use the most regularly. And discuss the outcomes of an increase in the
volume of sales generated by SMEs.

Keywords: digital marketing, sales performance, sustainability

Introduction

The marketing industry is one that is always evolving. The modern marketing executive must have a
reliable system in place for gathering timely and accurate data on consumers, competitors, and the
external setting. The process of advertising and selling a product or service via the World Wide Web
is known as "Internet marketing" (IM). The Internet and electronic commerce have made product
distribution and promotion feasible. The term "electronic commerce"” (or "e-commerce”) is used to
describe any type of market that exists solely online. E-commerce, or electronic commerce, is the
practise of doing business transactions over the internet. The discipline of Internet marketing is a
subset of e-commerce as a whole.

The purpose of digital marketing is to broaden businesses' opportunities to reach a wider audience
through more effective forms of promotion and advertising. Advertisers may contact potential
customers 24/7, no matter where they are, and businesses of all sizes can utilise this tool to spread
the word about their wares online (Agostini&Nosella, 2020; Maduku et al., 2016; Samoilenko&Osei-
Bryson, 2018). Since then, digitalization has been connected to small business expansion,
productivity, and competitiveness. Using digital marketing and social media, small businesses may
attract new clients and retain existing ones (Taiminen & Karjaluoto, 2015). Small and medium-sized
enterprises (SMEs) can benefit greatly from digitalization due to its simplicity in facilitating
information sharing and customer connections (Wonglimpiyarat, 2015). (Eze et al., 2014). For
modern businesses, digital platforms are an essential marketing tool since they allow them to more
effectively connect and communicate with their target audience, evoke emotions in consumers, and
facilitate transactions between businesses and consumers.

Literature Review:

Online advertising is a great way to build awareness for a brand and increase traffic to a website, two
of a company's most crucial objectives (Song, 2001).

Traditional forms of public relations and advertising have given way to the more modern strategies
of digital marketing. Therefore, it has the ability to revitalise the economy and make government
agencies more efficient (Munshi, 2012).

According to Internet World Stats, there will be more than 4.5 billion internet users in the world by
March of 2020. (2020). The Internet's velocity and influence have increased as a result of
developments in technology and the expansion of digital infrastructure. The internet has largely
replaced more conventional means of communication.

Page | 151 Published by : Dr. Harisingh Gour University
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Education and Society (Rigror 3y waren) ISSN: 2278-6864
(UGC Care Journal) Vol47, Issue-2, No.4, April-June : 2023

IPRs - PROBLEMS AND PROSPECTS
Dr.B.Veerraju, Assistant Professor of Commerce, Government Degree College, Thiruvuru

Introduction
Intellectual property rights are the rights given to persons over the creations of their minds and
give the creator an exclusive rightover the use of his'her creation for a certain period of time.

Development of Intellectual Property Law inlndia

Intellectual Property Right (IPR) in India was imported from the west. The Indian Trade and
Merchandise Marks Act 1884, was the first Indian Law regarding IPR. The first Indian Patent Law
was enacted in 1856 followed by a series of Acts being passed. They are Indian Patents and
Designs Act in 1911 and Indian Copyright Act in 1914. Indian Trade and Merchandise Marks Act
and Indian Copyright Act have been replaced by Trade and Merchandise Marks Act 1958 and
Copyright Act 1957 respectively.

In 1948, the Indian Government appointed the first committee to review the prevailing Patents
and Designs legislation. In 1957, Government appointed Justice Rajagobala Ayyangar Committee
(RAC) to revise the Patent Law. Rajagobala Ayyangar Committee submitted its report on 1959,
the report tried to balance the constitutional guarantee of economic and social justice enshrined in
the preamble of the constitution. This report provided the process for Patenting of drugs. This report
outlined the policy behind the Indian Patent system.

The theory upon which the patent system is based on, i.e., an opportunity of acquiring exclusive
rights in an invention, stimulatestechnical process in four ways.

1 Encourages research and invention.

2. Induces an inventor to disclose his discoveries.

3 Offers award for the expenses of developing iventions.

4 Provides an inducement to invest capital in new lines of production which might not appear

profitable.

Based on the Rajagobala Ayyangar Committee report, a Bill was introduced in the year 1965 and
the bill was passed in the Lok Sabha but it lapsed in the Rajya Sabha and once again lapsed in Lok
Sabha in the year 1966 due to dissolution of Lok Sabha. But it was reintroduced in 1967 and passed
in 1970; the draft rules wereincorporated in Patent Act and passed in the year 1971.
The following steps are being suggested with particular reference to the situation in India
regarding IPR in the national policy making.

o Constitute an integrated single window National IPR commission to deal with IPR policy

issues;

Integrate national technology planning with IPR and trends ininternational technology trade:

Implement a formal national IPR literacy mission:

Set-up IPR training institutes to prepare technically qualified attorneys:

Introduce an enabling national taxation policy to encourage mnnovation, building of IPR

portfolio and its utilization in technology transfer and trade;

Urgently modernize the IPR administrative structures in the country:

o Improve infrastructure for access and effective use of IPR information. There is an urgent
need to harmonize the patent classification system to ease and optimize processes in patent
searching;

e Re-structure the judiciary and enforcement machinery for professional and speedy response
to IPR issues;

o Tramning of corporate and institutional managers on effective management of IPR:
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Abstract- Lemon growing is a very profitable one as it improves the socio-economic life
of the Lemon growers. Marketing of lemon fruit is very difficult due to middlemen
existed in the selling and distribution channel. The cost of transport is very high and
roads are not better condition to transport from lemon growing place to market place.
Normally the lemon fruit Is exported Japan, Thailand and Bangladesh. The cost of
transport is very high. The lemon growers pack the lemon fruit in gunny bags. The
packing material cost is very high. The cost of gununy bags. dry hay and bodkin thread is
high. The lemon growers market their product through middlemen like brokers and
commission agents. These middlemen exploit the lemon growers. Labour and pest
problems are also high. The study was conducted mainly Jangareddugudem division in
Eluru district.

Key Words: Lemon, Socio-Economic life, Marketing. Transport, Middlemen
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Introduction:-  Marketing occupies an important place in the development of lemon
growers. It is a key factor in determining the success of an industrial concern. Traditionally,
marketing has consisted of those efforts, which effect transfers in ownership of goods and
care for their physical distributions. There is no study on lemon growers in Eluru district

especially Jangareddigudem division. Hence, the present study is needed to fill the gap.
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INTRODUCTION:

The important role that entrepreneurship plays in the economic development of an economy involves
promoting capital formation by mobilizing public savings ; reduction of unemployment in the
country; promoting balanced regional development; reducing the concentration of economic power;
stimulating the equal distribution of wealth: encouraging effective resource mobilization of capital
and skill; induces backward and forward linkages which stimulate the process of economic
development in the country: and promotes exports. Thus, it is clear that entrepreneurship serves as a
catalyst of economic development.

Women owned busmess are highly increasing in the economics of almost all countries. "Women
Entrepreneur! is a person who accept challenging role to meet her personal needs and become
economically independent. Our Prime Minister Narendra Modi said in Indian mythology a women is
an incarnation of "Shakti"- the goddess of power .we believe women empowerment is crucial to our
development.

Importance and need for Women Entrepreneurship —When a woman moves forward, the family
moves, the village moves and the nation moves!, these words of Pandit Jawaharlal Nehru are often
repeated because it is an accepted fact. Employment gives economic status to women. Economic
status paves the way for social status. Uplift of women is an essential ingredient of human
development. With the spread of education and new awareness, women entrepreneurs are spreading
their wings to higher levels. Entrepreneurship for women can be planned and developed and the need
for providing appropriate awareness and environment to promote entrepreneurship is of vital
umportance.

According to the sixth Economic census out of the 38.5millon entrepreneurs. only 8.05 million are
women entrepreneurs. Women constitute only 13.76% of the total entrepreneurs in the country.
Women entrepreneurs owned establishment provide employment to 13.45 million people. out of the
total women entrepreneurs 34.3 or 2.76 mullion women work in the agriculture section and 52.9
million or 65.7%of the total entrepreneurs work in non agricultural sector.

Telangana State share is 4.43% as compared to our near state of Andhra Pradesh with 10.56%
women as entrepreneurs. This shows that Telangana women needs to be motivated and create
awareness about the schemes available for them.

REVIEW OF LITERATURE:

S. Sunitha, Dr. V. Velmurugan(2022) in their article “Telangana State Women Entrepreneurship
Training Difficult and Opportunities” Women's entrepreneurship has picked up steam in the past
three decades, with more women starting businesses and contributing to economic growth, but
women still don't participate nearly as much as men in the workforce. Like in every state, women
play a crucial part in the growth of Telangana's economy and society.

Rathlavath Krishna and Prof. A. Nakula Reddy(2022) in their article “A Study on the Problems
and Prospects of Women Entrepreneurs in Nizamabad District of Telangana™ It is a requirement to
educate the community about the need for transformation and to increase women™s mobility beyond
the home through long-term strategies. The conventional social roles assigned to women often
proved to be handicap for their free mobility and freedom to work. It is thus evident that women
entrepreneurs have to confront more challenged from their culture, family and society than their male
counterparts.
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